
2020 Client Survey  
Results

Last fall, we gathered 
important feedback  
and insights from you  
to help us determine how 
we can deliver more value.

Here’s what we heard: Here’s what we’re going to do:
 > You value security and peace of mind  

above all. You also appreciate having  
a team-based approach. 

 > We’ll continue to ask about your goals and how  
you feel the plan is working for you. With our 
growing team, we’ll be able to provide you with  
additional specialties and resources.

 > When we connect, you’d like to spend  
most of our time together discussing 
investments and progress toward your  
goals. 

 > Investments and progress toward your goals 
have always been central to our discussions. We’ll 
supplement this with more communication in 
between meetings about these topics.

 > There is a range of interest in ESG 
(Environmental, Social, Governance)  
Investing, with some of you very interested.

 > We’ve expanded our ESG offering – please contact 
your wealth manager directly if this is something of 
interest to you.

 > One size doesn’t fit all in terms of  
frequency of meeting and how we meet.

 > We’re also expanding our technology solutions so 
we can meet you where you are – whether you 
prefer more frequent virtual check-ins or annual  
in-person meetings.

 > Responsiveness from us continues to  
be a top priority for you.

 > We agree! Responsiveness is a top priority for us  
as well and you’ll find us checking in more often. 

Helping Others
THANK YOU! We are grateful for the trust you place in us and that you 
would recommend our services to others, reflected by our strong  
Net Promoter Score (higher than most RIAs surveyed). 

We strive to continue to listen, learn, and improve so we can serve you better.

77 Net
Promoter  
Score1

1  The Net Promotor Score is derived from the Dimensional Fund Advisor 2020 Investor Survey question, “How likely are you to refer your advisor?” The Net Promoter Score (NPS) is 
an index ranging from -100 to 100 that measures the willingness of customers to recommend a company’s products or services to others. It is used as a proxy for gauging the customer’s 
overall satisfaction with a company’s product or service and the customer’s loyalty to the brand.


